BRAND BOOK




Introduction

Welcome to the Brand Book of the European Institute
for Gender Equalty.

‘The purpose of these guidelines s to ntroduce the
new identity and to act as inspiration for your
communications.

structure for creativity while aso giving ciaity to how
the brand shoud be used in practice.



Brand Story




Brand Story | Brand Vision

‘The European Institute for Gender Equaity (EIGE)
produces independent research and shares best
practice to promote gender equalty and efiminate
discrimination based on gender.

As the EU agency for gender equaity, we help people
achieve equal opportunites so i
independent of their gender and background.
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Brand Story | Our Work

We corbine research, data and tools to help policy
makers design measures that are inclusive,
transformative and promote gender equaity in al
areas of fe.

We communicate our expertise and research
effectively. We work closely with partners torase
awareness. We dothis at EU and national evel, as
well a5 with EU candidate and potential candidate
countres.



@ et Brand Story | What We Do

for gender equalty in Jnion v

i , col equaity
with an intersectional perspective;

collections;

with a hope-based approach;

- Measure the state of gender equality both at EU and Member
levels;

gender mainstreaming in allEU and national polcis;

U institutions; Member
organisations; NGOs; equal opportunities organisations

related bodies; the mediia and our EU sister agencies.



Brand Story | Brand Positioning

“This strategy wil help distinguish EIGE as the EU

cy for gender equality. It serves as a guide to
ensure consistent, coherent communications aligned
with our values and goals.

‘That consistency willhelp to reinforce positive
perceptions of the work that we do, across all
touchpoints.

So that we continue to stand out as a rusted source
of independent research and best practices to
promote gender equaity and eiminate discrimination
based on gender.



Visual Identity




Visual Identity | Brand Marque




Visual Identity | Brand Marque




Visual Identity | Primary Logo

European Institute for

Gender Equality




Visual Identity | Primary Logo




Visual Identity | Primary Logo




Visual Identity | Secondary Logo
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Brand Guidelines | Logo




Brand Guidelines | Logo
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Brand Guidelines | Logo




Brand Guidelines | Logo
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Brand Guidelines | Logo Lockups




Brand Guidelines | Logo Lockups
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@) Brand Guidelines | URL lockup

eige.europa.eu

eige.europa.eu

eige.europa.eu

eige.europa.eu



Design Elements




Design Elements | Colours







Design Elements | Colours




Design Elements | Colours
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Design Elements | Colours




Design Elements | Colours

SR European nsitute for
e Gender Equality

Headline 100% Black
Subheading 100% Black
Body copy 70% Black
Call-out copy 100% Black

Call to action 100% Black

CTA link 70% Black






Design Elements | Colours




Design Elements | Typography

The European Institute for Gender Equality recognises the critical role
that typography plays within its brand identity. It serves as a powerful
ool for conveying our core values in a clear and concise manner.

Through consistent and strategic use of typography, we establish a
unique and memorable visual language. This language not only fosters
effective communication of key messages but also contributes
significantly to the development of strong brand recognition and trust.



Design Elements | Typography

2o o Exta ight 1234567830
2Zwo o Extr Lightralc 1234567890

bttt 2w ProSemiligh tlc 1234567830
2w Pro Regular 1234567890
e w0 Pro ol 1234567890


https://fonts.adobe.com/fonts/ff-zwo

Design Elements | Typography

T Exva L 22456789

ot J‘v’ z::"M v
r.”m/ i

ot Serf Back talle 123456759


https://fonts.google.com/?query=inter+tight
https://fonts.google.com/noto/specimen/Noto+Serif

Design Elements | Typography

e Gl ans Now L
et Gl Sms Novo Lighe
STt Gil Sans Nova
e GillSans Nova
s Gill Sans Nova Medium
s GillSan Novo M Il
GillSans Nova Semi Bold
GilSans Nova Semi Bold
Gill Sans Nova Bold
GillSans Nova Bold Itaic

Georgia Regalar 1234507890
e sy7is0
Georgia Bold 1

orgia iold tale 131367890




Design Elements | Typography

== Lorem ipsum dolor sit.
E&TSRER™  Lorem ipsum dolor sit amet, consectetuer adipiscing.

e Lorem ipsum dolor sit.

ML ot
Lorem ipsum gﬂa{?ﬂmﬁ‘ eige.europa.eu
dolor st amet, ST

consectetuer SESEERIEEE

adipicing it B P
‘nonummy nibh %:5'&’:.—*‘

euismod e
tincidunt.
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Design Elements | Typography




Design System




Equality Empowered by Design.
The European Institute for Gender Equality
champions a strong and recognisable brand
identity that reflects its core values.




Design System | Platform Assets




Design System | Composition
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esign System | Equality Loop
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Design System | Droplets




Design System | System Usage




Design System | Photography




Design System | Photography




Design System | Icons and Illustrations




Tone of Voice

“Words have power, tone
wields the influence.”




TOV | Audience Engagement
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TOV | Our Writing Principles
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TOV | Our Writing Principles

1. Clartyand implcty
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@"”M“W TOV | Our Writing Principles
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Implementations | Publications
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Implementations | Publications
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Implementations | Publications
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Implementations | Corporate Materials
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Implementations | Corporate Materials
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Implementations | Corporate Materials

Lorem Ipsum Dolor




Implementations | Corporate Materials




Implementations | Corporate Materials

Season’s Greetings!




Implementations | Visualisations




Implementations | Visualisations
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Implementations | Visualisations




Implementations | Visualisations




Implementations | Visualisations




Implementations | Social Media




Implementations | Social Media
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Implementations | Digital
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Implementations | Digital
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